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TESTING, CONTACT TRACING A MUST UNTIL VACCINE ARRIVES SF WEEKLY PODCAST: 


ior ane ade Soma ec 
emy for Pediatrics and The Children’s Hospital Association which 
has found children now make up 1 out of every 11 positive COVID-19 
cases in the United States. With more than 11.5 million positive cases 
to date, this means over one million American children have tested 
positive for the virus since the pandemic began. 

As fall rapidly transitions to winter and the weather turns even 


Time to come home. 
It’s time. Let’s guide 

her to a safe space 
and replace her with a 
competent progressive. 







colder, children will be trapped inside for longer periods of time, a per- — David Mason 
fect setting for the spread of the virus. Additionally, a lack of action 
a « from the federal government on delivering a nationwide effective, 
/} aa: : : comprehensive, and rapid testing and contact tracing plan means that FEDS 10 BREAKUP FB? 
rote 7 o/ > 3 we, and our children, have Al tough few months ahead of ls. WL CCOCOOQQOOOOQQO0Q0O0OQQQQuQOQO0AuQacAccKccou de 
Gost a ne. ” FY 5 Until a vaccine is widely available, the implementation of weekly Now do Google. 
“testing will enable students to go back to school safely. When used in 
If youcan stay home, please do. conjunction with the right technology and other virus containment — @societyrockets 





e measures like mask-wearing, social distancing guidelines, and groups 
T h a n k Yo Ul fo i Yo v if Sa rvi ce of students being grouped into cohorts as is currently being prac- 
ticed, weekly testing is sure to help schools to contain any potential 
HIS WEEK’S CARTOON honors America’s frontline health workers, who outbreaks, while enabling students to continue their education in the $ ALESFORCE BUYS 1 ACK 
Mts 


T have been thrust once more into the fray. Even as the first round of vac- safest manner possible. 


cines are being distributed, our country’s infection rates are resurgent, In addition to weekly testing, contact tracing is essential in mitigating 


and many of our hospitals are under severe stress. transmission because it enables institutions and healthcare providers to It's also rife with 
Wieaiiwh le. thie ve seayanice. bare: and aiucicw ies thatmake Gan fen. test those who have come in contact with an infected person, or instruct bullying, gossip and 
cisco great are entering yet another month with little to no revenue. This them to quarantine for a period to see if they develop any symptoms. noe aes om 
week’s issue honors the best businesses in the city — chosen by you, our ; — Peek aaa ae 
ty into this PR puff piece. 


readers. While not every great establishment made this list, please know that 
we here at SF Weekly are rooting for all of you. Stay strong, San Francisco! 


— Nick Veronin, Editor 
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— Garick Hismatullin, CEO of Kyla, 
a COVID-testing tech company — @Regula_Aurea 
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San Francisco's Homeless Population 
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HIS WINTER IS poised to be 
one of the most difficult San 
Francisco’s nonprofit social 
services have ever faced. 

A sluggish economic recovery, 
the onset of the rainy season, and 
Mayor London Breed’s call to move 
several hundred unhoused people 
out of hotels are among the many 
challenges they’re up against. The 
Bay Area's rising COVID-19 hos- 
pitalization rates prompted the 
city to opt into Governor Gavin 
Newsom’s regional stay-at-home 
order last week, and while the or- 
der states that critical infrastruc- 
ture is to remain open, the SEgov 
webpage about the order does not 
include specific guidance regarding 
services like shelters and dining 
rooms for unhoused people. Local 
nonprofits have been forced to 
adapt to the rapidly-changing pub- 
lic health crisis in real time, which 
is no easy feat when attempting 
to plan for large-scale events like 
Thanksgiving or Christmas — but 
they’re determined to make this 
holiday season one to remember. 

“We will have our tents and 
we will have our tables, and I can 


Braces foraCold, COVID-19 Winter 
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promise you we will do our very 
best to make this Christmas spe- 
cial, even if it’s a difficult one,” Nils 
Behnke, CEO of the St. Anthony 
Foundation, says. “Or maybe be- 
cause it’s a difficult one.” 

The organizations SF Weekly 
spoke to described largely success- 
ful executions of their Thanks- 
giving plans, which ranged from 
socially-distant indoor dining to 
door-to-door meal delivery. Their 
success is a testament to the tire- 
less efforts of long-term staffers 
and to the generosity of donors 
and volunteers, as well as to the 
resilience of San Francisco’s un- 
housed population. 

Mid-summer, local nonprofit 
leaders realized that the 2020 
holiday season would have to look 
drastically different than years 
past. They began to plan, strate- 
gizing around how to pull off pan- 
demic-safe celebrations without 
the physical support of their usual 
volume of volunteers. Some things 
would be very different — but oth- 
ers, very much the same. 

“[The pandemic] doesn’t really 
change that much,” Keegan Medra- 
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no, policy and social media director 
for the Coalition on Homelessness, 
says. The folks that we work along- 
side and uplift and learn from are 
folks who frequently don’t get the 
chance to celebrate holidays in the 
more traditional way.” 

Medrano notes that for many 
unhoused people, the loneliness 
that countless Americans have felt 
during the COVID-19 crisis is a 
familiar experience. The holidays, 
he says, can “harken back” to rela- 
tionships with loved ones that have 
since deteriorated due to extenu- 
ating circumstances, engendering 
a ‘profoundingly isolating” expe- 
rience. The pandemic has only ex- 
acerbated those issues: “When you 
layer that or you undercut [trauma] 
with the fact that their basic needs 
aren't being met, this can be a really 
devastating time,” he says. 

The limitations the pandemic 
has imposed on small sources of 
comfort, like a hug from a vol- 
unteer, have made it that much 
tougher, he adds. 

Local leaders moved early to 
ensure the holidays would still be 
abundant in some ways, if not in 
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physical gatherings. Katharine 
Berg of La Casa de las Madres tells 
the Weekly that residents — typ- 
ically women and children who 
are survivors of domestic abuse 
— decorated the shelter with a 
construction-paper tree full of 
leaves bearing expressions of grat- 
itude. St. Anthony’s transitioned 
some of its annual fundraisers to 
a virtual format to preserve the 
revenue stream that supports its 
operations, and donors gave gen- 
erously in proportion to the year’s 
increased costs, Behnke says. 

On Thanksgiving, St. Anthony’s 
arranged tents on the sidewalk 


outside their 150 Golden Gate Ave. 


dining room and served meals to 
guests waiting in line. The set-up 
was similar at GLIDE, where, ac- 
cording to spokesperson Denise 
Lamott, guests had the option to 
take their meals to go or eat ina 
tented outdoor dining area. GLIDE 
also delivered 200 meals to en- 
campments across the city. 

In a press release, Lamont 
underscores the importance of 
GLIDE’s mission this year: “In an 
unprecedented year that has seen 
a racial justice awakening anda 
global pandemic bringing rising 
food insecurity, massive unem- 
ployment and increased homeless- 
ness, GLIDE’s work has never been 
more urgent.” 

For other organizations, a pan- 
demic Thanksgiving meant fewer 
cooks in the kitchen. According to 
Berg, La Casa residents typically 
contribute to the holiday meal by 
cooking their specialties alongside 
the in-house chef, but this year, 
they instead submitted menu re- 
quests and meals were delivered to 
their doors. 

Esteban Cortez, the marketing 
communications manager at Ra- 
phael House, tells SF Weekly that 
Thanksgiving is usually a family af- 
fair: residents are allowed to invite 
guests into the shelter and share a 
sit-down meal in the dining room 
prepared by volunteers. Guests 
were not allowed this year, and be- 
cause volunteers couldn't congre- 
gate, two staff chefs cooked dinner 
for the entire shelter. Because 
Raphael House has two separate 
dining rooms, Cortez noted, they 
were able to safely host the meal 
indoors while allowing for social 
distancing. 

Volunteers are another point of 
divergence among local organiza- 
tions. Raphael House, which Cor- 
tez says welcomed up to 2,000 on- 
site volunteers annually in recent 
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forget it’s the 
holidays. I’m 
just trying 
to deal 
with people’s 
basic needs.’ 
— KEEGAN MEDRANO 
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years, hasn't hosted any since the 
pandemic began. But at St. Antho- 
ny’s, Thanksgiving marked the first 
time volunteers were welcomed 
back, which Behnke says was “one 
of the most exciting things” about 
the holiday. 

“What is so beautiful about 
this community and the way we 
come together and support the 
most vulnerable [is] the work of 
our staff and volunteers who are 
continuing to help us during this 
time,” Berg says. “That’s a piece 
that cannot be said enough.” 

As nonprofits look forward to ° 
Christmas, the prognosis is grim. P| 2 2 % esas 2 5 Q 
Just as the Bay Area’s infection = APR* = 
rates are ramping up, Breed aims 
to wind down the shelter-in-place 
hotel program that currently hous- 
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es around 2,400 people, though At Redwood Credit Union, we know where your hard-earned cash 
the Board of Supervisors post- 

poned the plan in late November belongs—in your wallet. That's why we're offering auto loan rates 

following protests. Cold winter . 

weather and increased community far below the national average. Were here to help you drive away 


spread of the virus may imperil the 
largely successful programs shel- 
ters and dining rooms have run 
thus far. 

“For me, I sometimes forget 
[that] it’s the holidays,” Medrano 


says. “I’m just trying to deal with Re dwood 1 (800) 479-7928 


people’s basic needs, and trying to \ \ j 
deal with politicians who eh a Credit Union redwoodcu.org/auto 
to pass policies that don’t really A 
help the situation at all.” 
The San Francisco Department 
of Homelessness and Supportive 
Housing did not respond to a re- 
quest for comment. 


in the car you love. 


Rate effective 12/1/20 and assumes excellent credit. All rates, terms, and special offers subject to change. Certain restrictions may 
Olivia Tucker is an intern with SF Weekly apply. Estimated payment example: For a 60-month term, pay $17.79 per $1,000 borrowed at 2.59% APR. National average rate taken 
@oliviahtucker from bankrate.com 11/15/20, and assumes excellent credit. 
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FDA APPROVES PFIZER’S COVID-19 VACCINE 


LLL“ hh bb sssssssssddccddcdccddddccccddddaaddddddacdddaacaadddaaadddaaaddddadaddddaaaadddaaaddddadaada 
[ f AN N I p AN S I I CO BY SHEILA TRAN 


N DEC. 11, the Food and Drug Administration (FDA) grant- 
fe) U R PA RTY & el @) LI D nN Fl = A DQ U A RT E R ed emergency use authorization to the vaccine developed by 
Pzifer and BioNTech — the first COVID-19 vaccine for Amer- 
icans. The authorization makes the United States the sixth 


country to clear the vaccine. 

Over the next week, an initial shipment of 2.9 million doses will be 
shipped from Pfizer plants to hospitals, clinics, and other distribution 
points across the country. Pfizer has a deal with the U.S. government to 
supply 100 million doses of the vaccine by next March. Those doses will 
be adminstered free of charge. 


San Francisco administered its first dose of the vaccine on Tuesday, 


Dec. 15, to Dr. Antonio Gomez, Medical Director of Critical Care Services 
at Zuckerberg General Hospital. In its initial distribution from the state 
and federal governments, the city has 12,675 doses to administer to 
frontline healthcare workers. 

The use authorization follows a Dec. 10 recommendation by an expert 


advisory panel, which concluded that the Pfizer vaccine appears safe and 


5 effective in people 16 years old and older. 
According to data released in the New England Journal of Medicine, 
the Pfizer vaccine was 95 percent effective in a randomized controlled 


trial of over 43,000 people. Currently known side effects include fever, 
fatigue, headaches, and muscle and joint pain. 

Instead of relying on weakened or deactivated scraps of virus to kick 

the immune system into gear, the Pfizer vaccine introduces a strand of 

messenger RNA into the bloodstream, which teaches the immune sys- 


tem to recognize the novel coronavirus and spurs the production of anti- 
bodies. Though scientists have long believed that such a method could be 


effective in fighting a virus, the Pfizer vaccine is the first of its kind to be 
)° approved for use in humans. 
The vaccine requires two doses administered three weeks apart. 
O It must be stored at -94F and transported on dry ice in specialized 
containers by trained staff, which presents some logistical challeng- 


es for distribution. 


Bay Area hospitals and health departments have started purchasing 
the specialized refrigeration equipment needed to store the vaccines, and 
have begun planning to administer shots to high-priority healthcare pro- 


fessionals. According to Governor Gavin Newsom, California is sched- 


*(30% off of X-mas Lights & Artificial House Plants) & Excludes ALL helium balloons / *Exclusions Apply uled to get 327,000 doses of the Pfizer vaccine in mid-December. 
Doses of the vaccine are currently extremely limited, and only 20 


million Americans will be vaccinated in the first run. A CDC advisory 
committee has recommended that states prioritize health workers and 
elderly individuals living in long-term care facilities. Other vulnerable 


p P, | aa S iW p p | A S Ve nl eT P, | nl Mi P, | S 'G groups are next in line. Current official estimates indicate that they will 
: not be widely available until the spring. That means that for the foresee- 
ble future, masks and social di i ill still b ired. 

Candles Ribbon ee eee 

w : mRNA technology and was developed by Moderna and the National 
C ost UJ mM e S P, | nl | We | 1 [ ng S U p p i eS Institute of Allergy and Infectious Diseases is slated for a hearing by the 
Accessories Christmas Decorations 
Glass & Ceramic Vases & Lighting 


FDA expert advisory panel on Dec. 17. 
Silk Flowers Dried Flowers 


SERVING SAN FRANCISCO SINCE 1961 


Having two effective vaccines on the market will be good for a number 
of reasons, as some people may react better to one vaccine over another. 
It will also help increase the overall supply of effective vaccines in circula- 
tion. The faster we can get people vaccinated, the faster we can return to 
life as we knew it before the novel coronavirus swept across the world. 

“If people get vaccinated, by the end of the second quarter of the year, 
you could have enough protection in this country that the pandemic as 
we know will be well, well suppressed below the danger level,’ Dr. Antho- 
ny Fauci said in a recent interview. 


559 6th St. (btwn Brannan & Bryant) ¢ 415-982-0680 
Mon. — Fri. 8am — 5pm e Sat. 8am — 4pm / www.fantastico.com ¢ PARKING AVAILABLE 


Sheila Tran is an intern with SF Weekly. | @ stran@sfweekly.com 
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President-elect Joe Biden speaks to supporters in Wilmington, Del. 


BY CHRISTOPHER B. DOLAN & ALLISON STONE 


RESIDENT-ELECT JOE 
Biden’s transition to power 
relied on a widely unknown 
acknowledgement called “as- 
certainment.” Under the Presiden- 
tial Transition Act of 1963 (PTA), 
the transition to the next presi- 
dential administration formally 
begins once the Administrator of 
the General Services Administra- 
tion (GSA) ascertains the “appar- 
ent successful candidate” for presi- 
dent. But what does this mean? 
The GSA is the federal agency 
that keeps our government run- 
ning, and the GSA Administrator 
determines when the transition to 
a new administration begins. To do 
so, pursuant to the PTA, the Ad- 


ministrator ascertains the appar- 
ent successful candidate following 
a presidential election. 

What has proved to be problem- 
atic is that there is no definition 
in the PTA as to how an “apparent 
successful candidate” is ascertained 
by the Administrator. The PTA has 
been amended over the years, yet 
the ascertainment requirement has 
remained vague. Thus, this critical 
decision is at the GSA’s discretion 
and based on the Administrator’s 
reasonable judgment. 

This begs the questions: What 
is reasonable? What should be 
considered? Historically, the fac- 
tors that have been relied upon 
include news media election calls, 





vote counts reported by states, and 
the losing candidate’s concession. 
For the transition to begin, the 
Administrator signs a letter of as- 
certainment, which is the current 
administration’s acknowledgment 
that a candidate won the election. 
Only the Administrator can ascer- 
tain the winner, thus they control 
when the formal transition begins. 
Currently, the Administrator is 
Emily Murphy. She was nominated 
by President Trump and appointed 
in 2017. It was therefore her duty to 
ascertain who won the 2020 election, 
and she held the power to decide 
when to initiate a transition of power. 


y20}SJA}NYUS ‘SIE|Ug $O}e1S 


WHY DOES IT MATTER? 


A letter of ascertainment is the 
necessary step to make considerable 
federal funding, resources and ser- 
vices provided by the PTA available 
to the President-elect and their 
team, and it allows them into the 
federal agencies they will take over. 
This gives them time to organize 
before Inauguration Day. 

Ascertainment is a routine step 
based on the unofficial election 
results and the Administrator's deci- 
sion has historically been made once 
a few credible news outlets have 
declared a winner or after a conces- 
sion. Ascertainment has often been 
made within a few hours to a couple 
of days. A prompt transition is nec- 
essary so the President-elect can hit 
the ground running. 

Although Joe Biden was widely 
accepted as the apparent winner on 
November 7, 2020, and although 
news outlets and states had called 
the election for Joe Biden, Emily 
Murphy did not authorize the tran- 
sition for 16 days. As a result, there 
was a delay in the dispersal of crucial 
resources and materials provided by 
the PTA to ensure a smooth transi- 
tion. Until Nov. 23, Joe Biden’s team 
could not access $9.9 million to 
create a new administration or to ex- 
pedite background checks, and they 
could not go into federal agencies, or 
obtain intelligence briefings. 

What are the consequences of de- 
laying ascertainment? 

This delayed decision has put 
lives at risk, particularly during this 
COVID-19 pandemic. Transition ex- 
perts opine that the 16-day delay will 
leave the new administration’s coro- 
navirus response team less prepared, 
may hinder coordination on future 
economic relief, and may threaten 
our national security. There was a 
delay with ascertainment following 
the contested 2000 election and 
experts cite 9/11 as a tragic result of 
the delay in getting the new admin- 
istration’s national security team 
situated. Similarly, here, the 16-day 
delay puts the safety and well-being 
of Americans in further danger and 
this time cannot be regained. 

How do we prevent a delay in 


ascertainment in the future? 

Emily Murphy did not authorize 
the transition process for 16 days, 
which was well-after all major me- 
dia outlets and states reported an 
apparent winner. Notably, in her 
Nov. 23 letter, Emily Murphy does 
not refer to Joe Biden as the “Pres- 
ident-elect” and never stated that 
she ascertained that Joe Biden is the 
“apparent successful candidate.” This 
is the basic language in the PTA. In- 
stead, Emily Murphy stated, “I have 
determined that you may access the 
post-election resources and services 
described in [the PTA].” Her letter 
also states, “Please know that I came 
to this decision independently [...] I 
was never directly or indirectly pres- 
sured by any Executive Branch off- 
cial [...] with regard to the substance 
or timing of my decision.” 

Also, on Nov. 23 President Trump 
tweeted that “... 1am recommending 
that Emily and her team do what 
needs to be done with regard to ini- 
tial protocols...” Although ascertain- 
ment is supposed to be an apolitical, 
independent decision by the GSA, 
the President’s tweet in conjunction 
with Emily Murphy’s letter has 
raised red flags and suggests that 
the delay was politically driven and 
influenced by the President. 

To prevent harmful delays in the 
future, amendments to the PTA 
should be considered. Some changes 
should include a definition or clear 
criteria for determining “the appar- 
ent successful candidate.” This will 
prevent Americans from relying on 
the unfettered discretion of one per- 
son in such a critical process in our 
democracy. Imposing penalties when 
an Administrator abuses the duty of 
ascertainment should also be consid- 
ered. Finally, change must be made 
to ensure that ascertainment is, in 
fact, apolitical and independent. The 
2020 election has taught us that 
changes to the PTA would be highly 
beneficial to ensure a smooth and 
prompt transition of power for the 
safety of our country. 


Christopher B. Dolan is the owner of the 
Dolan Law Firm. Allison Stone is a Senior 
Associate Attorney based in our Los Angeles 
office. | © help@dolanlawfirm.com. 
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1. WARS reve hedetent: 


A painting of Surfside Liquors — known in the community as ‘Bob’s Liquors.’ 


ALocal feline 


F YOU WALK into Surfside Li- 
quors for a bottle of water and 
some chips, be prepared to walk 
out with a life lesson. “Uncle” 
Bob Pinkard, who has owned and 
staffed the Hunter’s Point institu- 
tion for 46 years, provides one of 
San Francisco’s most unique shop- 
ping experiences. 

Pinkard’s adages range from the 
hard-boiled: “The reason people 
kick you when you're down is that 
they don't have so high to kick. If 
they had to kick over their head 
then they wouldn't kick you.” To the 
upbeat: “It takes about 13 muscles 
to smile and about 72 to frown. It’s 
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so hard to frown.” To the philosoph- 
ical: “If you’re going to Sausalito 
and he’s going to San Jose, should 
you be in the same car?” 

Not all of San Francisco’s 1,000 
or so corner stores boast an Uncle 
Bob behind the cash register. But 
they are all keepers of the city’s cul- 
ture, barometers of its mood, and 
on the front lines of its economy. 
All it took was a global pandemic to 
prove that they’re “essential.” 

Corner stores are a quintes- 
sential feature of San Francisco’s 
landscape, dotting what seems like 
every other block in some neigh- 
borhoods. They’re often the only 
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BY BENJAMIN SCHNEIDER 


business in an otherwise purely 
residential area, located in front of 
a bus stop or near the crown of a 
hill. San Francisco might be famous 
for having the highest number of 
liquor stores per capita in Califor- 
nia, a figure some would trot out as 
evidence of delinquency. But to do 
so would neglect these stores’ roles 
as community centers, and the wide 
variety of products, from guilty 
pleasures to household staples, that 
they proffer. 

In fact, San Francisco’s neigh- 
borhood markets carry everything 
from fortified wine to high end 
pinot; farm fresh produce and 


imported cheese to Backwoods. 
Whether you're looking for a cutty 
bang mixed drink, a thick sandwich 
on Dutch Crunch, or an It’s It ice 
cream bar, the corner stores have 
got you covered. 

While these businesses have 
fared better than others, thanks 
to their essential status, plenty are 
struggling, especially those in and 
around downtown. Even before 
the pandemic, these San Francisco 
icons faced many challenges, from 
rapidly rising rents, to outdated an- 
ti-crime regulations, to a seemingly 
endless litany of tobacco bans and 
other health-related laws. But if 


their long history says anything, it’s 
that they will persist, no matter the 
adversity. 


UPS AND DOWNS 


Most of the dozen store owners 
and cashiers contacted for this 
story saw a major spike in sales 
in the early days of the pandemic, 
as people stocked up on groceries 
and household essentials, and 
many were wary of the crowds at 
large grocery stores. Business has 
tapered off since then, or else pro- 
ceeded in fits and starts. 

Samir Soud, who owns Richland 
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Congratulations! 


Cece Doricko voted 
Best SF Realtor 2020 


To my wonderful clients, thank 
you so much for voting for me 

as SF Weekly's Best Real Estate 
Agent of 2020! This year was a 
banner year for me and my team 
and I look forward to seeing what 
we can do together in 2021! 
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Market on the backside of Bernal 
Heights, says food is sometimes 
expiring on the shelves — some- 
thing that rarely happened before 
— adding that his business is down 
around 25 percent. “If it stays like 
this it’s not good. We’re worried 
about rent,” he says. 

For other stores, getting enough 
inventory of the right products 
can be a problem. COVID-related 
supply chain disruptions have made 
certain goods more expensive, or 
harder to obtain from distributors. 
Even stores whose business has 
been relatively strong have had to 
absorb these higher prices with 
lower profit margins. 

Safety and security issues have 
also been a challenge for corner 
stores since the beginning of the 
pandemic. “The streets were quiet, 
and we were some of the only plac- 
es open, says Miriam Zouzounis, 
owner of Ted’s Market on Howard 
and 11th. Several stores reported 
dealing with increases in theft. 

The lack of nightlife in the city is 
also hurting stores’ bottom lines. 
“We used to be bangin, man” says 
Akhenaten A (A is his last name) 
son of the owner of K&H Liquors 
on 16th and Valencia. “It was really 
the bars that brought people here.” 

In San Francisco, bars and clubs 
feed a wider nightlife ecosystem 
that spills out on the streets and 
into parks. Corner stores often do 
their best business late into the 
night. But these days, most of them 
have reduced their hours, which is 
further limiting their business. In 
fact, between the beginning of the 
pandemic and June 19, the city’s 
stay-at-home order forced all corner 
stores to close at 8 p.m., while ex- 
empting grocery stores. 

Not all news is bad news for the 
corner stores, however. Some sem- 
blance of San Francisco’s old party 
spirit returned after the outcome of 
the election became clear. “Business 
picked up a little after people found 
out Donald Trump is not going 
to be president.” says Sam Salfiti, 
owner of Save-More Market on 
Divisadero and McAlister. “People 
got a little peace of mind.” On the 
day Biden won the electoral college 
“People were splurging, buying 
drinks for the homeless,” says A. 


ECONOMIC BAROMETERS 


Fuad Ateyah, owner of Fred’s 
Market on Valencia and Duboce, 
and the president of the Arab 
American Grocers Association, a 
trade group that represents 400 
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corner stores in the city, says there 
are pretty clear geographic divides 
in terms of how business is going 
for different corner stores. Those 
located in purely residential areas 
have been the least affected, he 
says, while stores on once-busy 
commercial corridors have seen 
business decline 30-40 percent, 
and downtown stores have seen 
business decline as much as 

60 percent. Full sized grocery 
stores, by contrast, are doing re- 
cord-breaking business. 

In residential areas, where many 
people continue to work from home, 
corner stores’ best-selling products 
reflect new needs. Of course, toilet 
paper is an ever-present concern — 
when all of your, erm, trips, to the 
bathroom are taking place at home, 
you re going to have to buy more TP 
than usual. Frozen and canned food 
have been big sellers, too, as people 
stock up in the face of uncertainty, 
and, perhaps, look for quick, easy, 
replacements for their favorite 
fast-casual eateries in the Financial 
District. And then of course, there 
are the snacks. 

Tina Omar, co-owner of Shufat 
Market in Noe Valley, says Pepper- 
idge Farm cookies, chips and ice 
cream have become particularly 
popular. She suspects techies are 
looking to supplement the types 
of food they used to get for free at 
their offices. 

But even as more people work 
from home, plenty aren’t home at 
all. “A lot of our customers moved 
out of the city,’ Ateyah says, “A lot.” 

This isn’t just a hunch: Most 
regulars who move away stop 
by Fred’s Liquor to say goodbye. 
Many insist they’re coming back, 
but Ateyah thinks they might 
just be trying to be polite. “I don’t 
know if it’s going to be true or not. 
I hope it will be true, because the 
city cannot go on like this.” 


NEIGHBORHOOD PULSE 


Corner store proprietors are able 
to develop deep levels of trust 
with their customers, because 
customers, “are counting on us to 
be there,” Ateyah says. “We have 
the milk, we have the toilet paper, 
we have the cereal, the diapers, we 
have the things that they need on 
the spot. And we are there from 
eight o'clock in the morning until 
two o'clock in the morning.” 
Corner store owners have always 
known their regular customers by 
name. But during the pandemic, 
when there are few opportunities 
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Bob Pinkard, owner of Surfside Liquors on Innes Avenue in Hunters Point. 


for socializing, owners might be 
getting to know their customers 
too well. “People come in to com- 
plain about their spouses and other 
personal issues,” says Samir Soud of 
Richland Market. 

“We know the pulse of the neigh- 
borhood,” Zouzounis says of corner 
store owners. These are among the 
few spaces in the city where people 
of all ages are equally welcome. Kids 
and teens will come in to buy candy 
and snacks. Corner store owners 
will ask “if they did their home- 
work,” Zouzounis says. Elderly peo- 
ple rely on these stores, too. “The 
people who don’t have cars, the 
people who are older would have 
a really rough time without the 
neighborhood shops,’ Ateyah says. 

That’s especially true in neigh- 
borhoods that don’t have grocery 
stores, like the Tenderloin and Bay- 
view, where corner stores are often 
the only place to buy food and other 
essentials. Now, essentials include 
personal protective equipment to 
prevent the spread of the coronavi- 
rus. As part of a partnership with 
UCSE select city corner stores — 
including Surfside Liquors — have 
become hubs for free PPE. 

Located on a sleepy stretch of 
Innes Avenue, with breathtaking 
views of the downtown skyline, 
Surfside is something of a commu- 
nity center. Most days of the week, 


a group of older men gather outside 
with folding chairs and tables, 
playing dominoes and shooting the 
breeze. To Uncle Bob, they’re the 
younger generation. “Those are kids 
of people I’ve known for 46 years. I 
knew their mothers, their fathers, 
their kids.” 

On weekends they bring out a 
big, old-fashioned barbecue smok- 
er. “We do babyback Saturdays, we 
take it and marinate it for a whole 
week, get some hickory wood and 
go from there,” Pinkard says. In 
non-COVID times, the cookouts 
can draw more than 100 people. 

Something about Surfside’s role 
as a center of community life makes 
it a force for peace in the neighbor- 
hood, contrary to stereotypes about 
liquor stores being magnets for 
crime. “In 46 years I’ve never had to 
call the police,” Pinkard says. “Name 
another store like that in the Unit- 
ed States. Name a Walgreens, name 
a church, name a service station.” 


A STORIED HISTORY 


Fuad Ateyah hasn't been so lucky. 
Back in the ’70s and ’80s, there 
were times when he wondered to 
himself, “How am I going to sur- 
vive this one, and get home to see 
my kids... It was super rough at 
one time.” 

But for Ateyah, who immigrated 
from Palestine in 1969, the 14-hour 
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days and the challenging working 
conditions have been worth it — 

so much so that he’s helped many 
of his friends and relatives open 

up their own corner stores. These 
mutual support networks have long 
helped immigrant communities 
enter this business. “The fact that 
they didn’t need English language 
skills,” has helped encourage immi- 
grants to open corner stores, says 
Sunaina Maira, a professor of Asian 
American Studies at UC Davis who 
is researching the Yemeni-owned 
corner stores in the Bay Area. “An- 
other thing is this idea that they 
could work for themselves and be 
entrepreneurs and not have to work 
for a corporation.” 

Yemenis are only the latest 
immigrant community to have a 
major presence in San Francisco’s 
corner stores, following Palestinian 
immigrants, and Greek immigrants 
before them. It was the first gen- 
eration of Palestinian corner store 
owners, however, who really orga- 
nized this sector. 

In 1974, the same year he opened 
Fred’s Liquor, Ateyah’s young busi- 
ness had a problem: Corner stores 
across the city were being boycotted 
for selling one of their most pop- 
ular products, Gallo wines, as part 
of a strike organized by the United 
Farmworkers and Cesar Chavez. 
For a brief moment, Ateyah and his 
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fellow corner store owners were on 
the wrong side of the picket line. 

Ateyah and a group of corner 
store owners met with labor lead- 
ers, and told them, “You guys are 
boycotting in the wrong spot. We 
are with you, we support you.” 

The two sides hashed out a deal, 
and the corner stores joined the 
strike. Out of this mobilization, the 
Arab American Grocers Association 
was born. This largely Palestinian 
trade organization quickly became a 
political force in the city. 

“You name any candidate who 
made it in the ’80s and ’90s in 
the city, we were the number one 
endorsers, Ateyah says. “The best 
publicity, free cheap publicity, for 
candidates is the corner stores... we 
had 700 stores and each corner has 
the two windows on it.” 

At a time when supervisors ran 
citywide, getting your sign on all of 
those windows in virtually every 
neighborhood was a huge advan- 
tage. But at-large supervisorial 
elections ended in 2000 and the 
power of the Arab American Gro- 
cers gradually diminished. Their 
numbers declined, too, to around 
400 member stores today. While 
some of the closed stores turned 
over ownership, the vast majority 
of them were converted to another 
kind of business. High rents and 
inflexible landlords are always an 
issue, but city regulations hurt too. 
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LONGSTANDING CHALLENGES 


In the mid 2000s, there was a 
flurry of legislation targeting cor- 
ner stores, including moratoria on 
new establishments selling alcohol 
in several neighborhoods, and a 
2006 ordinance that holds corner 
stores accountable for crime that 
happens within a few feet of the 
storefront. It was the beginning of 
what Zouzounis describes as a peri- 
od of “disproportionate regulation” 
for the corner store sector. 

“The last several years have been 
an uphill battle, because we’ve faced 
an onslaught of regulation in our 
sector without any means to help 
transition or compensate for our 
losses,” Zouzounis says. That includes 
the soda tax from 2016, the city’s fla- 
vored tobacco ban which took effect 
in 2018 (the separate, statewide ban 
will take effect on January 1), and the 
vape ban from 2019. 

“We're always the shortcut to try- 
ing to solve a public health issue,” 
Zouzounis says. “Let’s just pick on 
the corner stores, that will solve it. 
That’s the kind of rationale we're 
fighting.” 

Pinkard says the flavored tobacco 
ban hit his business particularly 
hard, reducing sales as much as 30 
percent. He believes the ban has 
simply forced the flavored tobacco 
market underground. “You got a lot 
of stores that sell menthols, let’s 


SFWEEKLY.COM 


call it like it is. And they sell single 
cigarettes. But you won't find me 
doing that.” 

Yet another challenge, for at least 
some stores, has been the Trump 
Administration’s immigration 
policies. Besides the adverse local 
effects of Trump’s travel ban on 
several Arab and Muslim countries, 
other recent policies have specifi- 
cally targeted Yemeni immigrants. 
At a time when Yemen is at war 
with Saudi Arabia and experiencing 
a devastating famine, “there have 
been a lot of challenges and obsta- 
cles to money transfers, and to re- 
mittances from Yemeni Americans,” 
Maira says. 

Since the start of the pandemic, 
thousands of Yemeni Americans 
have been stranded in Yemen, 
according to the Council on Amer- 
ican-Islamic Relations. “I’ve heard 
stories of relatives of some of the 
store workers and owners being 
stuck in Yemen, and not being able 
to come back,” Maira says. 


WHAT'S NEXT? 


While immigrants of Yemeni and 
Arab descent continue to face 
unique challenges, the Arab Amer- 
ican Grocers Association is looking 
to broaden its constituency, and 
strengthen solidarity across the 
sector. This year, the association 
created a new group called the 


FuadAteyah, left, owner of Fred's Market at Valencia and Duboce streets in the Mission. Family photos of owner Bob Pinkard stand amongst products at Surfside Liquors on Innes Avenue in Hunters Point. 


Neighborhood Business Alliance, 
which will serve as an advocacy 
organization for all corner store 
owners, regardless of background. 

“We're working with a lot of the 
Chinatown merchants, the Black 
corner stores, the Indian and South 
Asian corner stores. So we're all 
trying to centralize,’ says Zouzou- 
nis, who is leading the group. (The 
Arab American Grocers have always 
included non-Arab store owners. 
Pinkard, who is Black, says he has 
been to “60 or 70” weddings at Ra- 
mallah Hall on Ocean Avenue, the 
Palestinian cultural center.) 

One of the Neighborhood Busi- 
ness Alliance’s goals is reforming 
the “broken windows era policies” 
that are still being applied to corner 
stores, including fines for graffiti 
and loitering, Zouzounis says. As 
a member of the Small Business 
Commission, she helped develop a 
list of policy recommendations for 
assisting the corner stores. Among 
them: eliminating a $272 annual 
fee from the aforementioned 2006 
ordinance, and streamlining the 
process for adding cafe seating 
outside. 

Owners are also looking at new 
business opportunities that might 
help compensate for lost tobacco 
revenue. November’s Proposition H 
could help, allowing corner stores 
to operate more flexibly. Owners 
have expressed interest in selling 





art and CBD, as well as improving 
their deli offerings. Zouzounis 
hopes the city will expand its 
Healthy Retail program, which has 
so far enabled 11 corner stores in 
low-income neighborhoods to stock 
produce and other fresh foods. 

Delivery apps are another prom- 
ising development that have helped 
many stores weather the pandemic, 
although there are equity issues 
there, too. “You're talking about a 
sector that’s immigrant and senior 
heavy, and you can barely get some- 
one on the phone to help trouble- 
shoot or set up an online platform,” 
Zouzounis says. 

At the end of a 14-hour work 
day, it’s the little things that keep 
these San Francisco icons up and 
running. For the past year, one 
of Pinkard’s two refrigerators has 
been out, forcing him to cram all 
of his perishable goods into the 
one that still works — and sella 
whole lot of lukewarm drinks. If he 
could get some help to replace his 
old fridge, “That would change my 
business probably 10 percent or 
better,” he says. “That would be like 
a blessing from God.” 


Benjamin Schneider is Staff News Writer at SF 
Weekly, covering local politics and urbanism. 
© ©urbanschneider 
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OUR THOUGHTS ARE WITH ALL OF YOU THAT HAVE BEEN AFFECTED 
BY THE PANDEMIC. PLEASE SUPPORT OUR SAN FRANCISCO SMALL 
BUSINESSES -- THEY ARE THE BACKBONE OF OUR CITY. 


6 6 Thank you for giving us the honor of Best Dentist 
in San Francisco! At Young Dental SF Group our 
Team is committed to offering comfortable quality 
dental care. We are passionate about your smile, 
we value your trust and this award makes us 


grateful and proud. 9 9 
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For those without Insurance enrollment in our Office Savings Plan Is 
Complimentary for 2021. 
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GENERAL DENTISTRY/IMPLANT DENTISTRY 

490 Post Street, Ste 830, San Francisco, CA 94102 
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of Dumpling 


30 Kinds of Dimsum: dumplings, pancakes, 
potstickers, and much more. 


Thank you SF! 
We re honored you 
voted us as 
the Best Chinese 
Restaurant! 
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FEATURING... 


PJ's FAT BURGER 


1/2 |b ground chuck patty with american 
& swiss cheese, 2 strips of bacon, grilled 
onions, served on garlic bread with a side 
of bleu cheese dip. Includes salad or fries. 
(Take out only) 


“SCHICKEN CLUB 


Grilled Chicken breast, bacon, lettuce, 
tomato, and mayo served on a Toasted 
Ciabatta Roll with your choice of side salad 
or fries. (Take out only) 


Adda TAD’S BLOODY MARY or @&I= QO 
ORANGE MARGARITA with any meal DU. JI 


AFrMRrMrrF Mmrn 


Expires Dec 30th, 2020 
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Smuin Ballet's Holiday Program Goes Virtual 
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Smuin ae = a Paes seasonwith the first-ever virtual edition ae its eae seasonal program. 


F YOU’RE WONDERING you're 

wondering what the ballet 

dancers of San Francisco have 

been doing over the course of 
the pandemic, the answer is... 
Definitely not watching Netflix 
and lounging on the couch all day 
like the rest of us. 

Smuin Contemporary Ballet, a 
San Francisco-based touring ballet 
company, is kicking off the holiday 
season with an online edition of 
its popular seasonal program, The 
Christmas Ballet. On now through 
Dec. 24, the 25-year-old show will 
feature classical ballet as well as 
festive contemporary numbers that 
incorporate tap, jazz, and swing. 

In a press release, Smuin said 
that its dancers returned to the 
studio during the fall to rehearse 
for the show in small “pods” with 
limited physical contact. Each 
pod will perform one of three 
programs, which include live per- 
formances of Smuin classics like 
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“Santa Baby,’ to premieres of new 
works by Smuin alumni and Emmy 
award-winning choreographer Ben 
Needham-Wood. Each program also 
features recorded highlights from 
past Christmas Ballet programs. 

Tickets range from $49 to $139 
and can be purchased through the 
company’s website. It’s $49 for a 
livestream link to one program, 
$89 for an all-access pass to all 15 
performances, and $139 for an 
all-access pass plus an exclusive gift 
pack that includes two Smuin face 
masks. If you're feeling generous, 
you can even digitally send tickets 
as gifts to your friends and family 
anywhere in the world. 

The announcement comes after 
a rough year for the 26-year-old 
nonprofit ballet company, which 
in April was forced to cancel the 
full spring run of its Dance Series 
2 in San Francisco, Walnut Creek, 
Mountain View, and Carmel. In 
a normal season, Smuin typically 
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BY SHEILATRAN 


performs more than 60 shows for 
around 30,000 viewers all over the 
Bay Area. 

In the meantime, they’ve been 
offering pay-what-you-can online 
dance classes — which include 
ballet, pointe, dance-based fitness, 
hip-hop, tap, and broadway jazz 
— for dancers of all skill levels, as 
well as a virtual fall dance series. 
Virtual showings of the company’s 
two other programs, Dance Series 
1 and Dance Series 2, are forthcom- 
ing. If youd like to support Smuin 
through their current indefinite 
theater closure, see their website 
for more details about donations. 


Smuin is presenting three Christmas 
Ballet programs. They run weekends 
and select weekdays at various times. 
More info at smuinballet.org. 


Sheila Tran is an intern with SF Weekly. 
stran@sfweekly.com 


Thank You 
SF Weekly Readers 
for Voting Us 
“Best Pet Store’!!! 


1850 S. Norfolk St. - San Mateo 
650-358-0347 


3535 Hollis St. - Emeryville 
510-595-7955 


508 Tamalpais Dr. - Corta Madera 
415-927-2862 
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For Love & Honey: San Francisco's ‘Brother Bear’ 
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charity that Pamukyan’s children 
are helping run. The organization, 
Armenian Fund, supports those suf- 
fering from violence in Armenia. 

“The territory of Nagorno-Kara- 
bakh has been occupied by Azer- 
baijan, but indigenous Armenians 
have been living there since 375 BC,” 
Pamukyan explains. She says that 
the Armenian Fund will help build 
schools, provide water, and repair 
damaged infrastructure. 

Brother Bear’s apiaries are in 
different locations all over the Bay 
Area. Some hives are in Sonoma, 
some in Woodside, and he keeps a 
movable hive in his pickup truck. 

Depending on the season, the 
honey changes. In Armenia they 
moved by season — one place for 
the spring, summer in the moun- 
tains. In the winter the bees would 
go to a special place to sleep. In Cali- 
fornia it is different, though. 





HANDMADE JEWELRY 
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Ashot Hovhannisyan selling his honey near 18th Ave. and Irving St. 
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“Within six hours everything 
changes,” Pamukyan translates. “The 
taste of honey changes too. When 

ed ee eee) |) OVEANDLUXESE.COM HE POP-UP vendor stands time talking to people. mustard season stars in Sonoma and 


on the corner of 18th Avenue And yet, while he had his family 


Napa, the honey has some spiciness. 
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and Irving Street, positioning 
jars on a tiny wooden table. A 
painted sign reads “Honey,” and a 
big man in a black-and-red flannel 
waves at passersby. 

Ashot Hovhannisyan comes here 
most weekends. While the gig is rel- 
atively new to him — he began his 
venture shortly before COVID-19 
swept into the U.S. — he is no 
stranger to honey. His family has 
been beekeeping for generations, 
and he’s been working with bees 
since he was a little boy in Armenia. 

As a young man Hovhannisyan 
worked as a chef in his native 
country, but in 2002 he left for 
California. The political corruption 
Armenia had gotten bad enough 
that he felt he had no choice. He 
left with his wife; his daughter, Lili 
Pamukyan, eventually married an 
American and moved to the city. 

Hovhannisyan’s first job in San 
Francisco was as a cook. He worked 
in kitchens all over the city — mak- 
ing Russian and Jewish foods for 
Gastronome, a store on Geary Bou- 





and a career, something was miss- 
ing from his life in San Francisco. 
His wife and his daughter helped 
him find the missing piece when 
they gave him a beehive. He hadn't 
worked with bees since leaving 
Armenia, but he quickly picked wp 
where he'd left off. 

“We shared his honey with our 
friends and family, then people 
began buying it,” Pamukyan says, 
translating for her father. The seeds 
for his future venture were sown. 

In 2008, on a vacation in Clear- 
lake, the road was sandy and Hov- 
hannisyan’s van hit some rocks. He 
spun out and went down a gorge 
250 feet deep. He survived, but a 
concussion left him unable to work. 


He retired and poured himself into 


beekeeping. It wasn't long before his 
apiary became a full time project. 
Now he sells his honey under the 
name “Brother Bear.” In Armenian, 


Ashot translates to “strong as a bear.” 


That her father has a newfound 
drive is a gift for Pamukyan and the 
rest of Hovhannisyan’s family. 


When the weather is dry, then the 
honey will have a darker color.” 

In the beginning, people were a 
little bit afraid of Hovhannisyan, 
Pamukyan says. On Nextdoor, she 
says a woman left a post describing 
her father as “homeless and friendly.” 
Other neighbors jumped in to say 
they had seen him, too. 

Pamukyan made a new post 
where she told her father’s story. 
Hovhannisyan says the police come 
and “say hi and bye.” 

“Many see him and say, ‘Hi Mr. 
Honey’ and ‘Uncle Honey,” Pamuk- 
yan laughs. “Some people see his 
honey sign and say ‘Hi, Honey!” 

He also sells his honey at 828 
Irving Market, a small shop between 
9th and 10th Avenue on Irving 
Street. Sam Dabit, co-owner of 828 
Irving Market, always looks forward 
to seeing Hovhannisyan. 

Hovhannisyan is a kind-hearted 
person. When folks who tell him they 
are homeless visit his stand, he gives 
them a tiny honey jar for free. He has 


Support your parks! 


parksconservancy.org/bestof 


a stack in the truck just for these mo- 
ments. Pamukyan finds these small 
acts of kindness touching. 

“Being a beekeeper is hard work. I 
grew up seeing how hard he works. 
Giving it away to make someone else 
happy is an amazing thing,” she says. 


levard. He picked up work at several “If this keeps him happy we're 
Russian restaurants, including Mish- fine with that,” Pamukyan says. “My 
ka, Traktir, and Skazka. Eventually mom, him, and I live here with my 
he found his way into the plumbing _ family not far away. My sibling is in 
and air conditioning repair business. _ Russia, so I am the only one they 
This was a better fit for Hovhanni- have here. And they are what I have.” 
syan, as it allowed him to continue The honey finds ways to sweeten 
working with his hands, while giving _ the community, too. Hovhannisyan 
him the opportunity tospendmore _ recently donated 200 pounds toa 


GOLDEN GATE 


NATIONAL 


PARKS 


logo} F338 O74, Lem 4 


Paolo Bicchieri covers food and culture. 
© @Paoloshmaolo 
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Pokiwon 


The Authentic Bay Area 
Pakistani Indian Restaurant. 


VOTED BEST 
INDIAN RESTAURANT 


Thank You to All our Customers and People 
who have Supported Us 


PakwanRestaurant.com 
Open for Take-Out 
SAN FRANCISCO LOCATIONS 
501 O'Farrell St, San Francisco (415) 776-0160 


3180-82 16th St, San Francisco (415) 255-2440 
1140 Ocean Ave, San Francisco (415) 841-8400 


EAST BAY LOCATIONS 
25168 Mission Blvd, Hayward (510) 538-2401 
41068 Fremont Blvd, Fremont (510) 226-6234 
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40860 Fremont Blivd. 
mcsyaare)all 
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Stay proud, San Francisco! 


ISTORICALLY SPEAKING, 
SF Weekly’s annual Best of 
San Francisco issue drops in 
May. Historically speaking, 
it’s a massive issue — so big, that 
we break it into two distinct books. 
Historically speaking, in addition 
to giving you, our loyal readers, the 
opportunity to weigh in on your 
favorite bars, clubs, restaurants, 
coffee shops, merchants, parks, 
and people, we, the editorial staff 
of SF Weekly also pull back the cur- 
tain on ourselves and recommend 


The Best of SF 2020 


Celebrating the bars, clubs, restaurants, merchants, parks, and people who have 
persevered through this historically difficult year. BYSF WEEKLY STAFF 


our favorite watering holes, boba 
shops, and other hangouts. 

But this has been an historically 
difficult year. And so here we are, 
bringing you our better-late-than- 
never Best of San Francisco 2020 
edition... in December. 

When the economy went into 
recession back in March, our adver- 
tisers — the aforementioned bars, 
clubs, restaurants, and merchants 
we love so much — had no choice 
but to cut back on spending, and 
pulled ads from our pages. In turn 
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we had little choice but to pause 
the print edition for more than half 
of 2020. We were temporarily fur- 
loughed, and we had to say good- 
bye to a few members of our team. 
We've been back in print for go- 
ing on two months now, and we are 
thrilled about it. What’s more, we 
were incredibly excited to see how 
many of you voted. Beyond that, 
we are positively ecstatic to see 
that many of the businesses who 
had to dial back their 2020 adver- 
tising budgets, decided to take out 


spots in this week’s paper. 

That’s not just because their dol- 
lars keep our lights on. It’s because 
we re taking this as a good sign. 

Though we still have some hard 
months ahead of us, the promise of 
a vaccine gives us hope. By the time 
our scheduled Best Of SF 2021 is- 
sue hits the streets, we expect this 
city to be well on its way to recov- 
ery. We expect that as we edge into 
the summer and fall of next year, 
the San Francisco businesses who 
were able to weather the pandemic 





will be humming along. And we 
expect that by this time next year, 
instead of figuring out whether we 
can safely operate a heat lamp un- 
derneath that old camping canopy, 
we ll be singing “Auld Lang Syne” 
inside our favorite local bars. 

It is in this spirit of hope and 
optimism that we bring you this 
year's Best of San Francisco issue. 
Thank you so much for your read- 
ership and your support. Here’s to 
a brighter 2021. Cheers! 


—WNick Veronin 
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BEST ARTS & ENTERTAINMENT oo ale Ho 


BAND 
Californicorns 
californicorns.com 


COMEDY CLUB 
Cobb’s Comedy Club 
915 Columbus Ave. 
cobbscomedy.com 


DANCE COMPANY 
ODC 

Sip 1 /ti St. 
odc.dance 


ART GALLERY 
111 Minna St. 
111minnagallery.com 


CITY EVENT 
Pride 
sfpride.org 


LIVE THEATER 
Curran 

445 Geary St. 
sfcurran.com 


MOVIE THEATER 
Alamo Drafthouse 
2550 Mission St. 

drafthouse.com/sf 


MUSEUM 
SF MoMa 
151 3rd St. 


sfmoma.org 


MUSIC FESTIVAL 
Outside Lands 
Golden Gate Park 
sfoutsidelands.com 





Ocean Ale House 
isa Ocean Ave. 
oceanalehouse.com 


RADIO STATION 
BFE.fm 
bff.fm 


TELEVISION STATION 
KRON4 
kron4.com 


SUNDAY FUNDAY 
Golden Gate Park 
goldengatepark.com 


BEST BARS & CLUBS 


BEER SELECTION 
Toronado 

547 Haight St. 
toronado.com 


BLOODY MARY 

7 Mile House 

2800 Bayshore Blvd., Brisbane 
7milehouse.com 


COCKTAIL BAR 
Mortar & Pestle 
130 Main St, San Mateo 


COCKTAIL 
Cable Car 


DANCE CLUB 
DNA Lounge 
375 11th St. 
dnalounge.com 


A person happily sports an elaborate head crown at the San Francisco Pride 


Parade on Sunday, June 25, 2017. 


Hbule] esl 


Z EviTORS’ Picks 

WL CCCRCCQOOOQQQOQQQ0OQUUROccccccodce 
BEST NOT-SO-DIVEY BAR 
The Lone Palm 

3394 22nd ot 


Is it a dive bar? A classy 
lounge? An ’80s art gallery? 
The Lone Palm, straddling the 
Mission and Noe Valley, is 

all the above. Its white table 
cloths and soft candle light 
bring out the details of its 
strange and kind of amazing 
art collection. The mood is so 
cool it’s easy to forget what — 
or how much — you've been 


drinking. (BS) 


BEST FIDI WATERING HOLE 
Pagan Idol 

BS Revue Si, 

paganidol.com 


Once normality returns, save 
yourself the trek up Nob 

Hill to the legendary Tonga 
Room and instead check out 
Pagan Idol in the lowlands 

of the FiDi. Located at Bush 
and Kearny, Pagan Idol’s Tiki 
decor transforms the modest 
space into an adventureland. 
The drink menu is lots of fun, 
too. There’s no place better 

to throw off the shackles of 
the corporate grind and settle 
into a cool, island groove. (BS) 


BEST PLACE TO GET 
YOUR OFF-THE-WAGON 
TOM WAITS ON 
Edinburgh Castle 

950 Geary St. 


Back before the novel coro- 
navirus, plenty of Americans 
voluntarily assaulted their 
cardiovascular systems by 
willfully breathing in car- 
cinogenic cigarette smoke. 

A select few imbibed and 
inhaled while pretending they 
knew how to sing and play 
the piano in the front room of 
Edinburgh Castle. While we 
wouldn’t recommend anyone 
comport themselves in such a 
manner, we can’t promise that 
we won't make our way to this 
Tenderloin watering hole and 
trot out a drunken cover of 
“Tango Till They’re Sore” once 
this whole pandemic blows 
over. (NV) 


Anxious? Depressed? 
Relationship issues? 


Receive therapy through your 
smartphone, tablet, or computer. 
Convenient. Private. HIPAA-compliant. 
Affordable—starting at $45. Available 
to anyone in California. 


626.584.5559 | Fuller.edu/fpfs 


Ly FU ER The clinic of the Fuller 


FUL & LI services School of Psychology 





\ 
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Faw“ VOTED BEST 
AiTay CHIROPRACTOR 
20204" Thank you, SF!!! 


Back Pain & Stress? 
NET Might be for You! 


(Neuro Emotional Technique) 


Kim Makoi, D.C. NET Specialist 
Virtual Consults & gO kin 
Outdoor Treatments 


Available 
(thanks, 2020) CHIROPRACTIC 


Vallala Dy d,Ghaaks} meres eel 


265 Fell St #102, SF ¢ 415.864.2975 


Tower Car Wash 
www.towercarwash.com 
1601 Mission St, SF 


KABUKI 


———_—RE>E—E—— 
Springs (© Spa 


Kabuki Springs & Spa 
thanks the readers of 
SF Weekly for recognizing 
Us Os Best Massage. 


ROYAL ROBBINS’ 
BERKELEY FACTORY STORE 


TAKE AN EXTRA 


10% OFF 


CLOSE-OUTS EXP: 12-31-20 
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DIVE BAR MARTINI SPORTS BAR BEST FOOD BREAKFAST 

7 Mile House John’s Grill SFAC _ Plow 

2800 Bayshore Blvd., Brisbane 63 Ellis St. 1750 Divisadero St. 1299 18th St. 

7milehouse.com johnserill.com thesfac.com AVOCADO TOAST eatatplow.com 
The Mill 

See BAR MEZCAL BAR STRIP CLUB 736 Divisadero St. BRUNCH 

31 ee on St Merkado Gold Club themillsf.com Brenda’s French Soul Food 

ilece acini 130 Townsend St. 650 Howard St. 652 Polk St. 

al ceaail merkadosf.com goldclubsf.com BAKERY frenchsoulfood.com 
Tartine 

eae NEW BAR TEQUILA BAR 600 Guerrero St. BURGER 

A067 18th St. Lost Resort Merkado 595 Alabama St. 7 Mile House 

midnightsunsf.com 2736 20th St. 130 Townsend St. 1226 9th Ave. 2800 Bayshore Blvd., Brisbane 

lostresortsf.com merkadosf.com tartinebakery.com 7milehouse.com 
KARAOKE 
The Mint NEW CLUB TIKI BAR BBQ » 26 
; 4505 Burgers and BBQ 
1942 Market St. Vanity Smuggler’s Cove 705 Divisadero St 
themint.net 408 Broadway 650 Gough St. 


LOCAL BREWERY 


vanitysf.com 


smugeglerscovesf.com 


4505burgersandbbq.com 





Fort Point ROOFTOP WHISKEY BAR i . 
742 Valencia St. El Techo Rye . | 
1 Speen #O4 2516 Mission St. 688 Geary St. 
ee eltechosf.com ' 
fortpointbeer.com WINE BAR 
; 

MARGARITA SINGLES BAR Blush! Wine Bar i 

Charmaines 476 Castro St. 
Puerto Alegre 
546 Valencia St. 1100 Market St. blushwinebar.com 
9950 25th St. properhotel.com 


puertoalegresf.net 


THANK 


i ed ALL REA 








£2] TING 
9A 'R ey 4-SPACE 


AS SF WEEKLY S 


BEST STORAGE FACILITY! 
12215 ESHILESDALEIBLVD 
(650)5338-0060 
www .v,Aspace:com 
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We’re proud to be your local credit union. 
We always put our members first - after all, 
without you, there is no us. 





So why did members vote for us? It 
could be because we offer the Bay 
Area’s Best Checking Account. 


- No Monthly Fees 

- No Minimum Balance 

- No Out-Of-Network ATM Fees 
- NoATM Surcharges* 


But that’s probably not it. As a not-for-profit financial institution, our profits go 
back to our members and our community in the form of lower rates and fewer fees. 
lf you live, work, go to school, or worship in San Francisco, San Mateo, or Marin SF FIRE 


Counties, you’re eligible to join us. Easily Apply at sffirecu.org/sfweekly. CREDIT UNION 


*Rebates are automatically posted to your account within two business days. We automatically rebate international surcharge fees, but in cases where the fees do not get reimbursed due to 
processing differences on some out-of-country networks or ATMs, please retain a copy of your receipt so that we can process any rebate of a surcharge that fails to refund automatically. The receipt AA ateler 

must be presented no later than 60 days after the transaction cycle ending date of the SF Fire Credit Union account statement on which the transaction appears. Please note that any exchange fees = Re a fe nek iederally 
do not qualify as ATM surcharges, and a surcharge must be clearly identified on your receipt for us to process the refund if it doesn’t automatically appear in your account. insured, or insured by any state government. 





AMERICAN SHARE INSURANCE 
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Dumpling Park 2KBe= i 


a HT iberranbe 


CAFE | RESTAURANT | CATERING 


Local home-style, corner gem. 


Plenty of dumplings to choose 
from, frozen options as well!!! 


TAKE-OUT 


1309 9th Avenue, SF CA 94122 


ORDER ONLINE WITH DOORDASH, 
GRUBHUB, & UBEREATS. 


415-702-6108 
les mn NEVER STOP 


EXPLORING 
DUMPLINGS 


Fr : | 
"TO INFINITY 
ar a=} 0) 1D) 
7 T 


288 Noe St 
(at Market) 
415.431.7210 | lamednoe.com 


2210 Fillmore St 
(Pacific Heights) 
415.921.2956 | cafelamedfillmore.com 


2936 College Ave 
(at Ashby) 
510.540.7773 | cafelamedberkeley.com 


foxetizylelaat=emerelan 


5-10 PM Daily « 415 921-7600 


DYoye) dDY- jam Cl able)plele mm wosiupnt-1X- Mm OC) ol-) al at-] 


The Brazen Head 


“The restaurant with no sign.’ 


3166 Buchanan @ Greenwich e Tel: (415) 921-7600 
www.brazenheadsf.com 
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BURRITO 

Al Pastor Papi 
1379 4th St. 
alpastorpapi.com 


BUSINESS LUNCH 
Jasper’s 
401 Taylor St. 


jasperscornertap.com 


CARIBBEAN 
Cha Cha Cha 
2327 Mission St. 
1801 Haight St. 
chachachasf.com 


CHEAP EATS 
SAJJ Mediterranean 
636 2nd St. 
Sajjstreeteats.com 


CHICKEN WINGS 
Halal Wings Plus 
359 JONES Dt. 
halalwingsplus.com 


CHINESE 

Kingdom of Dumpling 

1713 Taraval St. 
kingdomofdumplingtogo.com 


COFFEE 
Philz Coffee 
philzcoffee.com 


CRAB HOUSE 

Old Clam House 

299 Bayshore Blvd. 
theoldclamhousesf.com 


DATE RESTAURANT 
Patxi’s Pizza 
patxispizza.com 


DELI 

Deli Board 
1058 Folsom St. 
deliboardsf.com 


DESSERT 

Genki Crepes 
330 Clement St. 
genkicrepes.com 


DIM SUM 
Dragon Beaux 
5700 Geary Blvd. 
dragonbeaux.com 


DOG-FRIENDLY 
RESTAURANT 

7 Mile House 

2800 Bayshore Blvd, Brisbane 
7milehouse.com 


WZ EDITORS’ Picks 

WO CCCQCOOO0OQQOQOQQOOQ0QOQOOUOoccccdce 
BEST DELI SANDWICH 
Roxie Food Center 

1901 San Jose Avenue 


If you're hungry, Roxie is 

the place to go. Their dutch 
crunch rolls melt in your 
mouth — that is, if you can 
get your mouth around them. 
The Roxie Special has the 
whole kitchen sink, and will 
probably be good for three 
meals. Take your sandwich, 
and your windbreaker, across 
the street to Balboa Park for 
an urban outdoor dining ex- 
perience. (BS) 


BEST INSTAGRAM PIC 
U-Dessert Story 

3489 16th St. 
udessertstorysf.com 


U-Dessert Story’s desserts 

are the definition of “Insta- 
grammable.” Mountains of 
tea-flavored shaved ice, snowy 
coconut-dusted crepe cakes, 
decadently-layered banoffee 
pies — the list goes on! We 
promise the desserts taste just 
as good as they look. (GZL) 


BEST MATCHA LATTE 
shal 

17 Kearny St. 
ashateahouse.com 


If you like matcha, know that 
Asha carries some of the best. 
The Bay Area tea house is all 
about responsibly sourcing 
artisan teas from Asia for 

the freshest, richest flavors. 
They’re also known for exper- 
imenting with seasonal fruit 
purees — blood oranges, fuji 
apples, raspberries, and man- 
goes. (GZL) 


DOUGHNUTS 
Bob’s Doughnuts 
1621 Polk St. 
bobsdonutssf.com 


FILIPINO 

Tselogs 

0918S Van Ness Ave. 
52 JOneSs SE, 
tselogs.com 


FOOD TRUCK 
Al Pastor Papi 
1379 4th St. 
alpastorpapi.com 


FRENCH 
Chez Maman 
401 Gough St. 
1401 18th St. 


chezmamanrestos.com 


FRIED CHICKEN 
Front Porch 

65 29th St. 
thefrontporchsf.com 


GERMAN 
Suppenkuche 

025 Laguna St. 
suppenkuche.com 


INDIAN 

Pakwan Restaurant 
501 O'Farrell St. 
1140 Ocean Ave. 
3180-82 16th St. 


pakwanrestaurant.com 


ITALIAN 
Original Joe’s 
601 Union St. 


originaljoes.com 


JUICE SHOP 
Sidewalk Juice 
3287 21st St. 
3100 24th St. 

791 Haight St. 
sidewalkjuice.com 





Courtesy Lou's Cafe 
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KOREAN 

Han I] Kwan 
1802 Balboa St. 
hanilkwan.org 


LATE NIGHT BITE 
Orphan Andy’s 
3991, 17th Se, 


MEDITERRANEAN 
SAJJ Mediterranean 
636 2nd St. 
Sajjstreeteats.com 


MEXICAN 
Puerto Alegre 

546 Valencia St. 
2950 25th St. 
puertoalegresf.net 


NEW RESTAURANT 
Aziza 
5800 Geary Blvd. 


azizasf.com 


PERUVIAN 

Limon Rotisserie 

524 Valencia St. 

1001 South Van Ness Ave. 


limonrotisserie.com 


PIZZA 
Patxi's Pizza 
patxispizza.com 


PUB FOOD 

7 Mile House 

2800 Bayshore Blvd., Brisbane 
7milehouse.com 


SANDWICH 
Lou’s Cafe 

275 Battery St. 
5017 Geary Blvd. 
100 Pine St. 
louscafesf.com 


SEAFOOD 
Woodhouse Fish Co 
1914 Fillmore St. 
2073 Market St. 
woodhousefish.com 


STEAKHOUSE 
House of Prime Rib 
1906 Van Ness Ave. 
houseofprimerib.net 


SUSHI 

Sushi Bistro 
452 Balboa St. 
sushibistro.com 


TACOS 
La Taqueria 
2889 Mission St. 


W EDITORS’ PICKS 
WLLL LLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLLL LA 
BEST NEW PARK 


Crane Cove Park 


San Francisco's legendary 
collection of parks keeps get- 
ting better. Crane Cove Park, 
which opened this fall on the 
Dogpatch shoreline, is like a 
new Aquatic Park with a wad- 
ing area and places to launch 
kayaks and paddleboards — 
all the more important as the 
city’s climate becomes more 
like L.A.’s. Some preserved 
industrial relics, including 
vestiges of the construction of 
BART’s transbay tube, round 
out the atmosphere. (BS) 


BEST COVID TEST SITE 
Pier 30 

599 The Embarcadero 
sf.gov 


Why get a COVID test at a 
dreary old clinic, when you 
could get one with sweeping 
bay views? San Francisco’s 
free, easy testing program 
picked a picturesque spot at 
Pier 30, right beneath the Bay 
Bridge. (BS) 


BEST NEW BUILDING 
Serif 

950 Market St. 
serifsf.com 


Buildings on Market Street 
should act like it. Serif, a new 
condo and hotel building be- 
tween Union Square and the 
Tenderloin, pays homage to 
its location. The rounded flat- 
iron design is in conversation 
with Flood Building a couple 
of blocks away. And it’s white, 
textured facade marks a nice 
contrast from the flat, glassy 
fronts of so many new build- 
ings. (BS) 


TAPAS 

Bellota 

888 Brannan St. 
bellotasf.com 


THAI 

Farmhouse Kitchen 
710 Florida St. 
farmhousethai.com 


VEGETARIAN ESTABLISHED BARTENDER ORTHODONTIST 
Greens Colin Terry Bella Smile 
Building A, 2 Marina Blvd. 390 Laurel St. 
greensrestaurant.com HOTEL 20 Page St. 

Fairmont bellasmile.com 
VEGAN 950 Mason St. 
Gracias Madre fairmont.com PEOPLE-WATCHING 
2211 Mission St. Pier 39 
gracias-madre.com INJURY LAWYER 

Dolan Law Firm PERSONAL TRAINER 


VIETNAMESE dolanlawfirm.com Jeshua Reza (Fitness SF Transbay) 
Turtle Tower 

501 6th St. NEW HOME BUILDER PLACE TO TAKE VISITORS 
5716 Geary Blvd. City Ventures Palace of Fine Arts 


645 Larkin St. 
turtletowersf.com 


cityventures.com 
PLACE TO WORK 
MonkeyBrains ISP 
VIEW FROM A RESTAURANT monkeybrains.net 
Epic i 
369 The Embarcadero 
epicsteak.com 








ACCOUNTANT 
Duan Wei-Maynez CPA 


ADVERTISING AGENCY 


AlchemyCreative 
alchemycreative.tv 


APARTMENT BUILDING 
100 Van Ness 

100 Van Ness Ave. ae 
BROKER 


DeLeon 
deleonrealty.com 


CHEF 
Danial Shahbaz 


CHIROPRACTOR 
Dr. Kim Makoi 

265 Fell St. 
drkimsf.com 


COMMUNAL OFFICE SPACE 
Bespoke 
bespokesf.co 


COSMETIC SURGEON 
Jonathan Kaplan 

2100 Webster St. 
pacificheightsplasticsurgery.com 


DRAG QUEEN 
Elsa Touche 
sanfranciscodragqueen.com 


Elsa Touche, winner of 
Best Drag Queen. 


Courtesy Chelsea Tavis 


DUI LAWYER 

DL Rencher 

1438 Market St. 
rencherlawgroup.com 
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BEST SOCIALLY 
DISTANCED WORKOUT 
Crosstown Trail 
crosstowntrail.org 


It’s not quite the city’s 49- 
mile circumference, but the 
Crosstown Trail’s 17 miles 
and about as many hills is 
sure to put your glutes to 

the test. Seeing San Fran- 
cisco’s micro-climates and 
micro-neighborhoods along 
a path that largely avoids car 
traffic is special indeed. From 
Candlestick Point to Lands 
End, the crosstown trail is an 
urban hiker’s dream. (BS) 


BEST SLOW STREET 
The Great Walkway 


The city’s shared streets pro- 
gram — limiting, or banning 
car traffic on several long 
stretches of road — has been 
one of the few bright spots 
of the pandemic. The crown 
jewel of the lot is the Great 
Highway, henceforth to be 
known as the Great Walkway. 
A terrifying raceway for cars 
has been transformed into a 
linear playground, complete 
with kids on roller skates, 
power-walkers, funny cos- 
tumes, and lots and lots of 
bikes. The road even hosted a 
protest or two. Here’s hoping 
the cars never come back. (BS) 


BEST WAY TO GET 
AROUND 
BayWheels 
baywheels.com 


For those fortunate and 
gutsy enough to be able to 
ride bikes in San Francisco, 
BayWheels, the city’s bike- 
share provider, has been a 
game changer. Now that their 
dockless e-bikes are available 
throughout the city, no hill 
is too steep (well, almost) 
and no neighborhood too 
distant. If streets were rede- 
signed to make cyclists feel 
safe and comfortable, almost 
everybody would want to 
give these turbo-charged 
two-wheelers a spin. (BS) 
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REAL ESTATE COMPANY 
Compass 
compass.com 


REALTOR 
CeCe Doricko 
891 Beach St. 


TAILOR 

Andrea Gorges 

500 Sutter St., Suite 426 
andreasgorgestailoring.com 


TECH COMPANY 


Salesforce 


WINERY 

Hall Winery 
patzhall.com 

21200 8th St E, Sonoma 


BEST SPORTS & REC 


BOOT CAMP 
Barry's 

2280 Market St. 
2246 Lombard St. 
236 King St. 

333 Bush St. 
barrys.com 


BOWLING ALLEY 
Mission Bowling 
3176 17th St. 


missionbowlingclub.com 


CROSSFIT GYM 

The Corner Studio 
1910 Bryant St. 
thecornerstudiosf.com 


GOLF COURSE 
TPC Harding Park 
99 Harding Rd. 
tpc.com 


GYM 
YMCA 


HIKE 
Land’s End 
680 Point Lobos Ave. 


INDOOR CLIMBING GYM 
Planet Granite 

924 Mason St. 
planetgranite.com 


PARK 
Golden Gate Park 


PILATES STUDIO 
CorePower Yoga Marina 
2349 Lombard St. 
corepoweryoga.com 


POOL TABLE 
The Tempest 
431 Natoma St. 
pourguys.com 


SPORTING GOODS STORE 
Sports Basement 

1590 Bryant St. 

610 Old Mason St. 
shop.sportsbasement.com 


YOGA STUDIO 
Yoga Tree 

182 6th Ave. 

97 Collingwood St. 
019 Hayes St. 
1500 16th St. 

780 Stanyan St. 
1234 Valencia St. 
yogatreesf.com 


BEST SHOPPING & SERVICES 


ADULT STORE 
Good Vibrations 
603 Valencia St. 
goodvibes.com 


ANTIQUE SHOP 
Stuff Antiques 
150 Valencia St. 
stuffsf.com 


AUTO REPAIR 
Das Auto Service 
1118 Hillside Blvd, Daly City 


dasautoserviceinc.com 


BANK 

SF Fire Credit Union 
3201 California St. 
sffirecu.org 


BEAUTY SUPPLY 
Beauty Supply Warehouse 
1440 Fillmore St. 


BICYCLE SHOP 
Valencia Cyclery 
1077 Valencia St. 
valenciacyclery.com 


BOOKSTORE 

Green Apple 

506 Clement St. 

1231 9th Ave. 

2195 Fillmore St. 
greenapplebooks.com 


CAMERA STORE 
Samy’s Camera 
1090 Bryant St. 


Salmys.corm 


Sarahbeth Maney 


CANNABIS: BUD TENDER 
Mo’ Greens 

1276 Market St. 
moegreens.com 


CANNABIS: DELIVERY SERVICE 
Green Door 

843 Howard St. 

greendoorsf.com 


CANNABIS: DISPENSARY 
The Apothecarium 

2029 Market St. 

2414 Lombard St. 

527 Howard St. 
apothecarium.com 


CANNABIS: EDIBLE COMPANY 
Kiva 
kivaconfections.com 


CANNABIS: VAPE BRAND 
Pax 
pax.com 


CAR WASH 
Tower Car Wash 
1601 Mission St. 
towercarwash.com 


CARPET CLEANER 

Coit 

897 Hinckley Rd, Burlingame 
coit.com 


DENTIST 

Young Dental 

490 Post St. STE 830 
youngdentalsf.com 


DOCTOR 
Dr. Shilpa Shah 
2100 Webster St. 


DRY CLEANER 
Saigon Launderite 
415 21st Ave. 


EXTERMINATOR 


San Francisco Pest Exterminator 


EYEBROW THREADING 
Eyebrow Queen 

3196 24th St. 
ebqsalon.com 


EYEWEAR STORE 
See Eyewear 

651 Market St. 
2100 Union St. 


seeeyewear.corn 


FABRIC STORE 
Discount Fabrics 
2170 Cesar Chavez St. 
discountfabrics-sf.com 


FARMERS MARKET 

Ferry Building 

1 Ferry Building, #50 
ferrybuildingmarketplace.com 





Luke “lucious” Vazquez poses for a portrait at Outside Lands Music Festival in 
San Francisco's Golden Gate Park Sunday, August 13, 2017. 
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Lizzo performs at the 2018 Outside Lands Festival. She is returning to Golden Gate Park to headline the 2021 festival. 


FLOORING STORE 
Floorcraft 

470 Bayshore Blvd. 
floorcrafthome.com 


FLOWER SHOP 
Sol Ambiance 
5522 Geary Blvd. 


solambiance.com 


FURNITURE STORE 
Wallbeds “n” More 
550 15th St., Suite #2 
wallbedsnmore.com 


GROCERY DELIVERY SERVICE 


Luke’s Local 
960 Cole St. 
lukeslocal.com 


GROCERY STORE 
Gus’s Market 

2111 Harrison St. 
1101 4th St. 

1530 Haight St. 
gussmarket.com 


HAIR SALON 
CODE Salon 
370 4th St. 
codesalonsf.com 


HARDWARE STORE 


Cole Hardware 
345 9th St. 

956 Cole St. 
colehardware.com 


HIGH END LIQUOR SHOP 
Cask 

17 Sra St. 

caskstore.com 


HOME DECOR 
Maker & Moss 
364 Hayes St. 


makerandmoss.com 


JEWELRY STORE 
Love & Luxe 

1169 Valencia St. 
loveandluxesf.com 


LIQUOR DELIVERY SERVICE 
Drizly 
drizly.com 


MANICURE & PEDICURE 
Color Me Beauty Spa 

1507 Grant Ave. 
color-me-beauty-spa.business.site 


MASSAGE 
Kabuki 

1750 Geary Blvd. 
kabukisprings.com 


MATTRESS STORE 
Mancini’s 

1450 Van Ness Ave. 
2950 Geary Blvd. 
sleepworld.com 


MEDICAL SPA 
Gentle Star 

14 Mint Plaza #110 
gentlestar.com 


MENSWEAR STORE 


Bonobos 
55 Grant Avenue, 2nd Floor 
bonobos.com 


OIL CHANGE 
Oil Can Henry’s 
300 7th St. 

1799 19th Ave. 


oilcanhenrys.com 


PET STORE 

Pet Club 

1 Chestnut Ave. 
petclubstores.com 


PHARMACY 


walgreens.com 


PHOTOGRAPHY 
Andy Strong Photography 
astrongphoto.com 


RECORD STORE 
Amoeba 
1855 Haight St. 


amoeba.com 


SELF STORAGE 

OA Rent-A-Space 

1221 E Hillsdale Blvd Foster City 
Daspace.com 


SHOE STORE 
John Fluevog Shoes 
253 Grant Ave. 
1697 Haight St. 
fluevog.com 


SPA 

Pearl Spa 

1656 Post St. 
pearlspasf.com 


TATTOO SHOP 
Mom’s Body Shop 
1408 Haight St. 
Momsbodyshop.com 


TIRE SHOP 

Big O Tires 

3040 Geary Blvd. 
S Van Ness Ave. 
bigotires.com 


VINTAGE SHOP 
Decades of Fashion 
1653 Haight St. 


decadesoffashionsf.com 


WINE STORE 


K & L Wine Merchants 


855 Harrison St. 
klwines.com 


WOMEN’S APPAREL 


Ambiance 

3979 24th St. 
1858 Union St. 
796 Irving St. 
ambiancesf.com 
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BEST CORNER STORE 
Shufat Market 
3807 24th St. 


This year, Noe Valley lost a 
community icon, Mike Omar, 
the owner and founder of 
Shufat Market. But the store 
keeps chugging along, with 
Mike’s family still running 
things. As always, the little 
corner store has surprisingly 
good selection, and super 
friendly service. (BS) 


BEST THRIFT STORE 
Buffalo Exchange on Valencia 
1210 Valencia St. 
buffaloexchange.com 


This store packs a lot of kooky 
stuff into very little real estate. 
Whether you're shopping for 

a costume or a fashion piece, 
you ll find it at this particular 
Buffalo Exchange. Maybe 
there’s just something in the 
air on Lower Valencia... (BS) 


BEST STATIONERY STORE 
Mai Do 

Japan Center Building, 1581 
Webster Street, #218 
usa.kinokuniya.com 


Mai Do is the go-to place for 
multicolored UniBall Signo 
.38mm gel pens, for uniquely 
illustrated postcards, and for 
every type of notebook imagin- 
able. It’s truly a treasure chest 
of stationery jewels. (GZL) 


BEST RECORD STORE TO 
IMPRESS A HIPSTER 
RS94109 

So5 Larkin ot. 

RS94109 com 


If you really want to flex on vinyl 
lovers, you're better off hitting 
up RS94109, where youll find 
more than just the rare and 
collectable. This Tenderloin shop 
specializes in in extreme music 
of the dark variety — from 
gritty, noisy electronic to grind- 
ing, chaotic metal. One of the 
priciest items they currently list 
is a mint condition pressing of 
Detroit minimal techno pioneer 
Jeff Mills’ The Purpose Maker 
EPI(NYV) 
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French Cassettes Getin Touch on‘Rolodex’ 


After seven years, French Cassettes return with the confident new LP, ‘Rolodex.’ 


ee 





The San Francisco indie quartet sort through their contacts 
and land on their most cohesive sound yet. BYBILLKOPP 


HE SAN FRANCISCO indie 
rockers French Cassettes 
have thumbed through a 
variety of diverse styles 
over the past decade, but on the 
long-gestating Rolodex — re- 
leased Dec. 11 on Portland-based 
Tender Loving Empire Records — 
the band gets it right. 

Guitarist Scott Huerta formed 
French Cassettes in 2006. “We 
started having a concrete lineup 
around 2008,” he says. “That’s 
when we were like, ‘Okay, this 
outfit works. Let’s start playing 
some serious shows.” His brother, 
bassist Thomas Huerta, has been 
with the group since its start, and 
the lineup has been “pretty solid 
with minor changes for more than 
six years.” 

Huerta laughs when asked if 
French Cassettes’ current musical 
character resembles the vision he 
had for the band when it began. 


“T feel like I deserve a little slack 
here,’ he says. “Because I was in 
high school!” At its start, the band 
modeled itself after what Huerta 
calls “semi-experimental psych 
rock, like The Mars Volta. We just 
wrote this really math-y, progres- 
sive rock stuff. I don’t know how 
well we succeeded.” 

French Cassettes took its time 
finding a style that fit. “We even 
went through a stage in high 
school when we decided, ‘We need 
a horn section,” Huerta recalls 
with a chuckle. “We had trombone 
and sax. They were awesome play- 
ers; it was cool, and it worked for 
a while.” 

Huerta doesn’t regret the 
group's varying guises; they all led 
to where French Cassettes ended 
up. I think a lot of indie bands get 
the temptation to make their own 
Arcade Fire,” he says. “We got to do 
ours for awhile, and then we were 
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like, “All right: four piece, keep it 
simple, pop songs.” 

French Cassettes released their 
debut EP, Summer Darling, in 
2011, and followed that up with 
the Gold Youth full-length in 2013. 
Those records reveal few hints of 
the band’s early prog and horn-pop 
approaches; instead, there’s an 
emphasis on catchy melodies, with 
Thomas Huerta’s hyperactive, sin- 
ewy bass lines adding complexity 
to straightforward, energetic pop 
tunes. 

And while some seven years 
would pass before French Cas- 
settes returned with Rolodex, the 
pure pop values have remained at 
the center of the band’s sound. Yet 
there are subtle changes: at times, 
the nervy vibe of Gold Youth feels 
like a cheery rethink of Radiohead, 
while Rolodex is the sound of a 
confident band that has found its 
footing. The skittering, glitchy per- 


010Ud Asano 


cussion on tracks like “Utah” gives 
the songs an edge, but Huerta’s 
lush melodies steer the album con- 
fidently back into ear candy land. 

The complexity is there in the 
songs, but it’s understated. “On Gold 
Youth, we picked a theme,” Huerta 
explains. “Rock out from the first 
five seconds of the song.” In con- 
trast, many of the tracks on Rolodex 
change things up, even inside the 
framework of under-four-minutes 
pop tunes. “The beginning won't 
sound anything like the end of the 
song, Huerta says. 

Seven years is an eternity in 
the world of popular music, so it’s 
fair to ask why French Cassettes 
took so long to release its second 
album. “I hope that people assume 
that “They needed to take the time 
because they wanted this to be the 
one.” Huerta says. But he admits 
that the long period between al- 
bums wasn't planned. It had more 
to do with the fact that the band 
members live in different cities, 
and because they were experi- 
menting with different methods of 
writing songs. 

“Instead of rehearsing and writ- 
ing for 10 hours every Sunday in 
our apartment in San Francisco,” 
Huerta explains, “we didn’t get 
in the same room nearly at all to 
write.” For his part, he was living 
in a closet — “a big upgrade from 
the pantry where | had been living 
before,’ he says — writing alone. 

“Imagine just staying up until 7 
a.m. and you're tired out of your 
gourd and just trying to write and 
record demos alone,’ Huerta says. 
“A lot of weird stuff came out of 
those little closet demo sessions.” 
But he cautions other songwriters 
against following his lead. “I would 
never recommend it,” he says. “If 
someone's trying to get a song 
done under two years, that is not 
the way to do it, for sure.” 

The band demoed some of the 
songs before hitting the studio to 
make Rolodex, and many of the 
tunes found their way into the 
groups live set. Huerta admits that 
some of the band’s longtime friends 
and fans might hear the new record 
and say, “They played that song at a 
show four years ago!” 

But Huerta says that he learned 
some important lessons in the five- 





year period in which the Rolodex 
songs were written. “I [used to 
think], ‘Oh, I gotta write a hook. I 
gotta write a melody. As long as you 
write a good melody, you're good.” 
But he eventually discovered that 
lyrics are more important than he 
had thought. 

“T never really thought I had any- 
thing to sing about, because | didn’t 
think my point of view was inter- 
esting,’ he admits. “For Gold Youth, 
I was like, ‘Oh, I'll just sing about 
whatever.” But he was inspired by 
the work of groups like Magnetic 
Fields, and says that he realized, 
“Lyrics can be 10 times more pow- 
erful than the perfect melody or 
the perfect hook.” So during those 
pantry and closet writing sessions, 
Huerta put more effort into the 
words. “I was like, ‘Eh, just try to 
turn it up a little bit. Talk about 
stuff honestly, at least. Then if they 
suck, they suck. But at least it’s an 
honest account.” 

Rolodex’s production aesthetic 
has an intimate, you-are-there 
feel that reinforces the honesty 
Huerta aims to put across. And the 
album balances the increased lyrical 
emphasis with the part of French 
Cassettes’ style that was already 
working: catchy melodies. The 
group's press materials go so far as 
to label French Cassettes “power 
pop, aterm that can sometimes 
paint artists into a stylistic corner. 
But Huerta doesn't see it that way; 
he thinks of it more as pop with 
a little something extra. “We try 
to pack a lot into each song,” he 
suggests, “rather than just find one 
thing that’s like, ‘Oh, that’s cool’ or 
‘That’s catchy, or whatever and just 
ride that into the sunset.” 


Bill Kopp covers music for SF Weekly. 
© @the_musoscribe 
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Tender Loving 
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fullfrenchy.com 
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RuntzisaHomegrown Winner 


Yung LB, an emcee and original member of the Cookies growing crew. 





Leafly’s David Downs and Dr. Nick Jikomes explain why this popular hybrid is flying off shelves. BYZACKRUSKIN 


HEN THE RAPPER Yung 
LB debuted a new strain 
at Santa Rosa’s influential 
Emerald Cup competition 
in 2017, he knew he had some- 
thing special. 

As an original member of the 
vaunted Cookies growing crew, his 
endorsement of fresh flower was 
also not made lightly. Cookies — a 
group of innovative local culti- 
vators who gained international 
fame when their namesake strain 
took the market by storm a decade 
ago — is aname long associated 
with incredible cannabis. 

Now, three years later, the strain 
LB developed (along with fellow 
“Cookies Boyz” Nick and Ray) is 
being hailed as the top cannabis 
choice of 2020. More specifically, 
Leafly has declared Runtz to be 
2020's Strain of the Year. 

Regarded by many as the in- 
dustry’s most reliable source for 





accurate, up-to-date information 
on thousands of unique cannabis 
strains, Leafly’s seal of approval 
on a particular varietal is akin to 
Rolling Stone declaring a record to 
be the year’s top album. 

According to David Downs, 
Leafly’s California Bureau Chief 
(and one of the people responsible 
for ultimately determining which 
strain takes top honors each year), 
though Runtz is his pick for 2020's 
top strain across the nation, there 
are some serious Bay Area roots to 
acknowledge. 

“The formula that Runtz fol- 
lowed to succeed was first pi- 
oneered in San Francisco with 
Cookies at the Hemp Center and 
Berner in the 2000s,” Downs tells 
SF Weekly. “These hip-hop enter- 
tainers are master marketers and 
social media natives and we all 
need to be watching how they op- 
erate and learn from it.” 


The blueprint established by 
Bay Area rapper, entrepreneur and 
Cookies lifestyle brand co-founder 
Berner is certainly one many are 
currently looking to follow. With 
few traditional marketing avenues 
available to cannabis companies, 
the power of promoting one’s flow- 
er through their music, merchan- 
dise etc. has established Cookies as 
a global clothing powerhouse that 
doubles as free promotion for their 
related cannabis products. 

For as long as trademarks and 
other intellectual property pro- 
tections remain unavailable to the 
cannabis industry, promoting pot 
through rap songs and hoodies is be- 
coming a popular alternative option. 

To that end, Leafly’s research on 
Runtz revealed that over 100 rap 
songs with lyrics listed on Genius. 
com included a direct name-check 
of the strain. 

Despite this impressive varia- 


tion on “grassroots” marketing, 
the allure of Runtz as a rapper-ap- 
proved strain would mean little if 
the flower itself wasn’t also some- 
thing special. 

Fortunately, this strain — be- 
lieved to be a cross between Gelato 
(Leafly’s 2018 Strain of the Year) 
and Zkittlez (itself a hybrid of 
Sherbert and Thin Mint GSC) — 
is a delectable blend of notable 
effects, sumptuous aromas, and 
stunning trichomes. 

That doesn’t mean Runtz didn’t 
have any competition. 

Dr. Nick Jikomes, Director of 
Science & Innovation for Leaf- 
ly, tells SF Weekly that another 
strain, Ice Cream Cake, ranked 
“neck-and-neck” with Runtz. He 
also noted that all of the high- 
est-placing strains for this year 
shared a similar chemistry as well. 

“They are all high-THC strains 
which tend to have a terpene profile 
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dominated by beta-caryophyllene 
and limonene,” Jikomes explains. 
“Where Runtz stands out is that it 
also tends to have a solid amount 
of linalool, which is a floral terpene 
believed to contribute to relaxation. 
Pink Runtz, in particular, has a 
more exotic terpene profile, giving 
it a sweet, fruity, funky aroma.” 

Beyond the numbers Jikomes 
crunched, he also found an infor- 
mal survey yielded similar results. 

“T have Pink Runtz at home,” 
he says, “and after just opening 
the bag at home, I was accused of 
smoking in the house!” 

That smell, a mix of berries, 
cream, and pungent earth, is com- 
plemented by the coloring one 
can expect to find with Runtz, 
which varies from a bright pink to 
a deeper purple-black depending 
on harvest season. On top of that, 
as Jikomes highlights, Runtz isa 
potent strain of flower, which fits 
on trend with larger buying habits 
that show cannabis consumers 
consistently opting for the prod- 
ucts packed with the most THC. 

In addition to rightfully feting 
Runtz and its creators, Downs 
also took a moment to underscore 
that the industry is at risk of los- 
ing future releases of this caliber 
if San Francisco officials — and, 
ultimately, their peers at the state 
level — refuse to revise certain 
regulations concerning the legal 
cannabis market. 

“One big challenge,” Downs says, 
“is holding onto these breeders 
and growers as the cost of doing 
business in San Francisco continues 
to rise without any end in sight, 
whether it be taxes or regulations 
around workers or licensing.” 

And, as Downs points out, it 
isn’t as though cultivators don’t 
have other options to consider if 
California can’t better accommo- 
date them. 

“Places like Oregon and Mich- 
igan and Colorado are coming up 
onus, he adds. “They’re scrappy 
and hungry, with better business 
climates, while the Bay’s leaders 
are complacent.” 


Zack Ruskin covers cannabis for SF Weekly. 
© @zackruskin 
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HOLDERS OF GIFT 
CERTIFICATES ISSUED BY 
INTERNATIONAL ORANGE 

SPA, INC. 
International Orange Spa, 
Inc. (“International Orange”) 
has presented a Chapter 11 
Plan of Reorganization for 
voting and confirmation by 
the Bankruptcy Court. Only 
holders of gift certificates 
issued by International Orange 
will vote on the Plan, so each 
holder’s vote is important. 
Under the Plan, _— Gift 
Certificates will be honored 
at full face value, subject to 
three modifications. First, 
when purchased, Gift 
Certificates could be used in 
either the San Francisco or 
the Marin location; since the 
San Francisco location has 
been closed, Gift Certificates 
will be honored only at the 


Marin location. Second, when 
purchased, Gift Certificates 
could be applied to either 
goods or services; under 
the Plan, outstanding Gift 
Certificates can be applied 
only against services, 
exclusive of gratuities. Finally, 
pre-petition Gift Certificates 
expire on the third anniversary 
of the bankruptcy filing; that is, 
October 10, 2023, 

The deadline for submitting 
ballots is December 28, 
2020. The deadline for filing 
Objections to the Plan is 
December 28, 2020. Ballots, 
copies of the Plan, and all 
associated papers can be 
obtained upon request to 
michael @stjames-law.com 
or from the Court's website 
through PACER, ecf.canb. 
uscourts.gov. 

The hearing on confirmation 
of the Plan of Reorganization 
will be held on January 7, 
2021 at 10:00 a.m. before 
the Honorable Hannah L. 
Blumenstiel, United States 
Bankruptcy Judge. The 
foregoing hearing will not be 


conducted in the presiding 
judge’s courtroom but instead 
will be conducted by telephone 
or video. All interested parties 
should consult the Bankruptcy 
Court’s website at www.canb. 
uscourts.gov for information 
about court operations during 
the COVID-19 pandemic. The 
Bankruptcy Court’s website 
provides information regarding 
how to arrange a telephonic 
or video appearance. If you 
have any questions regarding 
how to appear at a court 
hearing, you may contact the 
Bankruptcy Court by calling 
888-821-7606 or by using 
the Live Chat feature on the 
Bankruptcy Court’s website. 
12/3, 12/10, 12/17, 12/24/20 
CNS-3412271# 
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NOTICE OF PETITION TO 
ADMINISTER ESTATE OF 
ELIZABETH S. BURNHAM 
CASE NO. PES-20-304039 
To all heirs, beneficiaries, 
creditors, contingent 
creditors, and persons 
who may _ otherwise 
be interested in the 
will or estate, or both, 
of: ELIZABETH S. 
BURNHAM 

A Petition for Probate has 
been filed by MICHAEL 
HUNTER SPENCER 
in the Superior Court of 
California, County of San 
Francisco. 

The Petition for Probate 
requests that MICHAEL 
HUNTER SPENCER be 
appointed as_ personal 
representative to 
administer the estate of 
the decedent. 

The Petition requests 
the decedent’s — will 


and codicils, if any, be 
admitted to probate. The 
will and any codicils are 
available for examination 
in the file kept by the 
court. 

The Petition requests 
authority to administer 


the estate under 
the Independent 
Administration of Estates 
Act. (This authority 


will allow the personal 
representative to take 
many actions without 
obtaining court approval. 
Before taking certain 
very important actions, 
however, the personal 
representative will be 
required to give notice 
to interested persons 
unless they have waived 
notice or consented to 
the proposed action.) 
The independent 
administration authority 


will be granted unless an 
interested person files an 
objection to the petition 
and shows good cause 
why the court should not 
grant the authority. 

A hearing on the petition 
will be held in this court 
on JANUARY 13, 2021 
at 9:00 A.M. in Probate 
Dept. Room 204 located 
at 400 McAllister Street, 
San Francisco, CA 94102. 
If you object to the 
granting of the petition, 
you should appear at the 
hearing and state your 
objections or file written 
objections with the court 
before the hearing. Your 
appearance may be in 
person or by your attorney. 
If you are a creditor or a 
contingent creditor of the 
decedent, you must file 
your claim with the court 
and mail a copy to the 


personal representative 
appointed by the court 
within the later of either 
(1) four months from the 
date of first issuance 
of letters to a general 
personal representative, 
as defined in section 
58(b) of the California 
Probate Code, or (2) 
60 days from the date 
of mailing or personal 
delivery to you of a notice 
under section 9052 of the 
California Probate Code. 
Other California statutes 
and legal authority 
may affect your rights 
as a creditor. You may 
want to consult with an 
attorney knowledgeable in 
California law. 

You may examine the file 
kept by the court. If you 
are a person interested 
in the estate, you may file 
with the court a Request 


for Special Notice (form 
DE-154) of the filing of an 
inventory and appraisal of 
estate assets or of any 
petition or account as 
provided in Probate Code 
section 1250. A Request 
for Special Notice form is 
available from the court 
clerk. 

Attorney for Petitioner: 
EDWARD G. POOLE, 
ANDERSON & POOLE, 
P.C., 601 CALIFORNIA 
STREET, SUITE -1300, 
SAN FRANCISCO, CA 
94108, Telephone: 415- 
956-6413 

12/17, 12/24, 12/31/20 
CNS-3424905# 


SAN FRANCISCO WEEKLY 
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EMPLOYMENT 








HalloApp, Inc. seek SW Eng 
in Palo Alto, California. Mail 
resumes to ATTN: Neeraj 
Arora, HalloApp, Inc., 425 
Sherman Ave, Ste 230, Palo 
Alto, CA 94306, quoting job 
#SE20 





TekValley in Pleasanton, 
CA, seeks QA_ Engineer. 
Req: Masters degree in 
Computer Science, Comput- 
er Engineering, Electrical 
Engineering, or related disci- 
pline. Mail resumes to Tek- 
Valley, 4695 Chabot Drive, 
Ste. 200, Pleasanton, CA 
94588. 


CONSTRUCTION 


Remodel & Repair 
Kitchen, Bath, Painting 


Stucco, Siding, 
Windows 
Seismic, Foundation 
Lic #582766 
Bonded, Insured 
Call Mike 415-279-1266 





MARK LIU 
CONSTRUCTION C0 


General Building Contractor 
Kitchen ¢ Bath * Additions 


Decks ¢ Stairs * Siding 
Plastering * Painting 
Plumbing ¢ Electrical & More 


18 Years Experience 
Reliable 
Affordable 
English & Chinese 
Free Estimates 


419, 130-1810 


Lic #861780 Insured/Bonded 





Advertise in 


SF WEEKLY Call: 415-359-2600 
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80,5, PAINTING 


¢ Wallpaper Installation 
and Removal 
¢ Int./Ext. Painting 
¢ Free Estimate 
¢ Senior Discount 


415.269.0446 
650-738-9295 


PSUS ETC eT 


HANDYMAN 


Specialist in Home Re- 
pairs (Plumbing, Elec, 
Roof, Dry Wall, Firs, 
Tile, etc.) No Lic. 
Manny 415-850-9326 


HAULING 


CHEAP HAUL Clean Up, 
arage, yard, dem, lite mv 
Lic # 29572 650-583-6700 


Lic.#526818 





HAULING 24/7 Remove 
carpet, appliances, sofas, 


concrete. Large Truck. 
BILL 415-441-1054 





SFWEEKLY.COM 


ROOFING INC. 
COMMERICAL ¢ RESIDENTIAL 
ALL TYPES OF ROOFING 
SHEET METAL WORK 
SKYLIGHTS 


Best Price ¢ Best Work 
Best Service 
Sr. Disc e Free Est Lic#937035 


650-589-2775 
650-343-6671 


HERNANDEZ ROOFING 
New & Re-roof, repairs. 
Free Estimate 
Lic # 860945 
CALL 415-640-7536 








MASSAGE THERAPY 











VY SWEET & 
PETITE 
Call Debbie at 
415-571-9873 





INTRODUCTION 
SERVICES 


** FREE Partyline 24/7** 
“Free 10n1 8-9PM daily” 
415-691-3100, 925-953- 
1001 or WebPHONE on 
LiveMatch.com 


PANoWisvaliicula 


oF WEEKLY 


yANo(U] im @atctstsililave tse 
all: 415-359-2600 





